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Overview

About Philly Aids Thrift

Philadelphia AIDS Thrift is incorporated
in Pennsylvania as a non-profit business.
Itis a federally recognized 501¢3
tax-exempt charitable organization
(thanks IRS!).

The goal is to sell the lovely, useful,
interesting, amusing, and sometimes
mysterious items generous people donate
to the store and then distribute the
proceeds to local organizations involved
in the fight against HIV/AIDS.

With the most recent round of special
grants to twenty-three Philly area HIV
service organizations totaling $246,000,
Philly Aids Thrift have now surpassed
two and a half million dollars in total
donations to date. The current total

is $2,518, 850.00.

710 S 5th St, Philadelphia, PA 19147
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Overview

About Philly Aids Thrift
@ Giovanni's Room

Giovanni's Room, was founded in
1973. Paralleling the growth of
Philadelphia's "out” community and
the expansion of publishing in its
subject areas, the store has doubled
three times from its beginning

on South Street to its present two
buildings (one a double trinity from
the 1820s, the other a mom-and-pop
store & house from the 1880s) on the
corner of South 12th and Pine Streets.

Giovanni's Room is the traditional
place from which to begin your visit
to gay and lesbian Philadelphia. With
7,000 titles on the shelves and a data
base of more than 48,000 titles in our
specialties, Giovanni's Room stocks
thousands more lesbian and gay
books than the biggest superstore.

345 S 12th St, Philadelphia, PA 19107

Philly Aids Thrift @ Giovanni's Room
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Overview

Existing mission

The store is in need of donations
of all sorts. Basically, any
re-sale-able item in good shape.
Donations welcome.

The store would not be able
to run without volunteers.
Thinking about joining?
Volunteers welcomed.

And most of all, shoppers are needed.

Shopping commences every day at
11am, and yes, the store is open 7
days a week. Shoppers welcomed.

Audience

People battling HIV/AIDS
Shoppers

Donators

Volunteers

MOROE /R ©

PHILLY AIDS THRIFT @
GIOVANNI'S ROOM

THE OLDEST & VERY BEST LGBTQ & FEMINIST BOOKSTORE IN THE COUNTRY

MOBORE R §

Current Websites

Current Brand Signature
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Objectives and Criteria for a New Brand Identity

Competitors

Objectives

Unique
Inviting
Community
Informal
Vibrant

Quirky

Criteria

Condensed
Simple

Clean

or e
H' 1)
OPe and Men®®

HERES2COOLSTUFF

Secondhand shop offering an array of clothing, jewelry, toys,
books, housewares and furniture.

Heres2CoolStuff provides trendy new and recycled apparel for men and women.
In addition to one-of-a-kind finds, they also design their own brands of t-shirts,
sweatshirts, jackets, hats, buttons, and more.
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Brand Signature Lock-up PH I_I_Y
A|DS
Size THR FT

Use the brand signature no smaller than
one inch. This allows the mark to maintain
legibility and prominence. The brand
signature should be placed comfortably
and clearly for identification purposes.

Clear Space

For legibility and prominence, any
photos, text, or graphic elements
should maintain a safe distance
from the brand signature, as
indicated to the right.

PHILLY
DS
THR'FI
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Backgrounds: Color Variations
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PDHINIY

DON'T - place LGBTQAI+ colors on top
of LGBTQAI+ background
DON'T - add any effects to the brand signature

PH|LLY
A|DS
THR'FT

DON'T - rearrange LGBTQAI+ colors.
DON'T - change the color of the ribbon.

PHILLY
AIDS
THRIFT

DON'T - place colored background

behind the brand signature.
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ed0t02020 202000 %0 %0 20202020 %020 20%
dot0t0 00202020 %0 %0 202020 %% %0 2020 %
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DON'T - place brand signature on an angle

DON'T - place the brand signature on top

of a pattern.

DON'T - stretch the brand signature.

Incorrect Usage
DON'T - rearrange colors.
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Giovanni's room, the
second location of
Philly Aids Thrift. It
can also be used for
marketing purposes

such as social media.

Secondary Icon's

These icons are used for
the Philly Aids Thrift's
merchandise and to be
used for social media
purposes.

Patterns
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Colors
Primary Color CMYK
These colors are used for
all promotional purposes. ‘ 0,96,90,0
. 75,68,67,90
Q 0,0,0,0
Secondary
0,62,98,0
These colors are used for
LGBTQIA+ advertisement
purposes. They should only
be used as a secondary
promotional option. 0,13,100,0
96,0,100,0
‘ 88,76,0,0

59,100, 11,2

RGB

255,0,0

0,0,0

255,255,255

255,128,0

255,217,0

43,255,0

0,18,255

112,23,128

Hex

#ff0000

#000000

it

#f8000

#fd900

#2bff00

#0012ff

#701780

PMS

2347C

6C

P-1-1-C

151C

012C

802C

2728C

2603C
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preniNext Condersed Avenir Next Condensed Regular ~ ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avenir Next Condensed is

i o Py s abcdefghijkimnopgrstuvwxyz

Thrift and all of its promotional

s waghis 5 hown 1234567390

to the right.

Avenir Next Condensed Medium  ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Next Condensed Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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Headline One

Body Copy Pore dolorro to quam atis dolo dia verum ulpa apistor epre
Ipsuntio ssequia consendam assit inia voluptiatem. Ut alibusda sequo
molorum andist, nonsequae. Nam vent pligenet omnimil imus. Edit
eaquati aspelignam alibus moluptatium rat elibusti rem imusant et et ut
aliquae ratempor magnimp orpore moluptatis iusa sum, ut et voluptatem
autem et ma doloratur, qui nulparum earum qui blaccus alit exerum
venimust, quiantiis idebis eturem.

]
Call out Pore dolorro to quam atis
dolo dia verum ulpa apistor epre

Ipsuntio ssequia consendam assit
inia voluptiatem. Ut alibusda sequo.

n

Headline Two

Body Copy Pore dolorro to quam atis dolo dia verum ulpa apistor epre
Ipsuntio ssequia consendam assit inia voluptiatem. Ut alibusda sequo
molorum andist, nonsequae. Nam vent pligenet omnimil imus. Edit
eaquati aspelignam alibus moluptatium rat elibusti rem imusant et et ut
aliquae ratempor magnimp orpore moluptatis iusa sum, ut et voluptatem
autem et ma doloratur, qui nulparum earum qui blaccus alit exerum
venimust, quiantiis idebis eturem.

30 point font

Avenir Next Condensed Bold

12 point font

Avenir Next Condensed Regular

20 point font

Avenir Next Condensed Medium

20 point font

Avenir Next Condensed Bold

12 point font

Avenir Next Condensed Regular
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Primary Images

The imagery strives to capture the
nature and personality of the store
when advertising Philly Aids Thrift.

Showing people dressed in the kind
of clothing the store has to offer, lures
a community of people looking to be
inspired and to own clothing they
can feel good and unique in.
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People

Philly Aids Thrift wants shoppers

who enjoy the experience of shopping
in our stores. We use quirky imagery
representative of our shoppers. This
helps promote our community—a family
of shoppers that come again and again.

The imagery to the right shows the kind
of people who frequently shop at Philly
Aids Thrift. We welcome a diverse group
of shoppers.
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Store

Using images for advertising

that express the stores personality
differentiate us from our competitors.
The store has many one-of-a-kind
items, represented in these images.
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Not Secure — phillyaidsthrift.com

The redesigned website for

. . . . il T-Mobile & % 2:08 PM @ © 68% mm )
Philly Aids Thrift embodies . R
Not Secure — phillyaidsthrift.com X

the brand's personality—
utilizing an uncluttered - I — PHILLY
design and a simplified s "
navigational system. Philly
Aids Thrift and Giovanni's
Room are now found on
one website.

The Shop tab features where
viewers can check out any
discounts in the store. Donate
helps viewers learn more
about where the donations
go, whether it is donating
money or clothing. Volunteer
shows viewers how they can
assist the store during its busy
weekly hours. Merch shows
the kind of merchandise the
store provides. Clicking about

helps viewers learn the stores L
background and how they

have expanded to what it

provides today. The "Get Tested"

tab takes visitors through the

process of being tested.

Desktop Mobile
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Social Media

Not only can you visit our website,
but you can follow our social media
accounts. We have Instagram,
Twitter, and Facebook. Shoot us
pictures of the latest styles you
picked up from the store, and

we'll repost them.

2:55 PM

phillyaidsthrift

1,270 5,400 656
Posts Followers  Following

Philly Aids Thrift

Philly Aids Thrift distributes its proceeds to 19
local HIV/AIDS service organizations.

Ways to support us: Shop. Donate. Volunteer.
www.phillyaidsthrift.com

BABN T .445%@3:01PM

o
3
o

Philly AIDS Thrift
@AIDSthrift

Our mission is to sell the lovely stuff generous
people give to our store and then distribute the

proceeds to local organizations for the fight
against HIV/AIDS

‘ Philly AIDS Thrift
@ hr % T tore

© Philadelphia & phillyaidsthrift.com
B Joined April 2009

o I

@© 14,502 people like this 1,497 Following 1,508 Followers

Home Posts Reviews Videos Photos Al Tweets  Tweets & replies Media Likes

Philly AIDS Thrift @AIDSth... - 18 May
. Stop in to our HIV Testing Center
Tomorrow: Sunday 5/19, 12-4pm—2nd
flr. Free screenings. Results in minutes!

#PhillyAIDSThrift #FreeHI\/TestiQ
| S TR

O

& Suggest Edits

Wiggin:

Instagram Twitter Facebook
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PH|LLY
Letterhead PHILLY AIDS
AIDS THR'FT
The Letterhead is a simple THR'FT
design used for professional
purposes. The brand signature

THR'FT

2159223186

at the top and the address P — R
Wlth the ||ne graphIC beSIde Date ww phillyaidsthiif.com ww phillyidsthiif.com
. Christina Kallas-Saritsoglou Christina Kallas <
It must go on every letter Addressee’s Name ager
2 . R Title
sent out from Philly Aids Thrift. Phily Ads Thif
Street Address
City, State, Zip
Envelope
PHILLY | PhillyAidsThrift
Dear Recipient, A|D. 710};. 5th St
The envelopes go hand in hand . e S . N THRIFT 1 iadeiphia,pA 19147
X Porepelibus quae nesti dolenimo imus aut veni officip ienditi aeperup taeptis molor rem fugitiam,
with the letterhead. The store ut hic tet porum solendi ut dolum dolor aut lautam quo dolorpo repere volorerum rempedia de si
q nonsequis ea nos verrum rentiumquam lat. Endis ut et, sit imus solupti onsedignis nus noneseq
add ress ShOU ld be P|aced n the uodignimi, cor sanimi, occupta qui officaectus alicto et faccusa voluptas conem in eaqui autatis di
opta venisquam deniet voluptur aut as soloreium facepudae explant iusapic te natquide res nulpa
top left corner next to the brands

vero invenit doloresto imporrovidus everibus.

title, and the receivers address e - H
onfl.0 ipietur? Equis quo blate dolendam qui cum sequiam explis doluptatem nullatistiam ut magnam
should be placed within the ulpa inciasp erumquam quat. Edipietur? Equis quo blate dolendam qui cum sequiam explis

brands ribbon icon.

Mint, ut milluption cor simolupta secto blacea quid que occabor ereiunt emolorianiet enturepra
solesequid quiaspit plicatur audam voluptati ipsapit, odigendandae dolorum ipsam que nobit que
g necatur aut et inis sitat omnitis ma doluptae eos experro te nus sit, od et qui sita veritatin exernati
Business Cards sinullupita sequod minvent aut volorep tusciet quame quibusam evel eos quo et mi, cus magnim
acculpa rchiciet aut alis sitatur? Ita pratem commolorest quo blautem etur acia quo volute simaior
porestibust, sus duntore optam volessit ligent laboribus.

Philly Aids Thrift has two
business-cards. One with the
brands primary colors and
one with the brands secondary condor lame
LGBTQAI+ colors. These Tite
business cards are used by

full time workers only and can

be customized to fit their role.

Sincerely,

Philly Aids Thrift
710S. 5th St
Philadelphia, PA 19147

Giovanni's Room
345S.12th Street
Philadelphia, PA 19107

phillyaidsthrift@aol.com
215-922-3186
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Clothing Tags

Tag Colors

Philly Aids Thrift color coordinates
the tags on items. This adds a
playful feature to the stores
personality and allows shoppers
to differentiate items. They can
explore the mini guide book to
see what each tag stands for.
Volunteers often write cute

notes on the tags to make the
experiencemore enjoyable.

All merch can be found by
visiting Philly Aids Thrift's
website or by visiting one
of the locations.

new items

used great quality

used good quality

dollar
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Premium Items

Cloth bags and mugs

Pins and Embroidered Patches

T-shirts and notepads

PH|LLY
A[DS
THR'FT

PH|LLY

PH|LLY PHILLY
o 2 2)
THR'FT

PHILLY

AIDS
THR'FT
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Premium ltems

Stickers

[con stickers
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Miniature Book Store Guide

This store guide helps shoppers
differentiate tag colors, locate
merchandise, read about how
the HIV/AIDS testing works, and
information about all the items
the store has to offer.

\\N\\s\'\“g
notepac.  YSould gettested?

"gistecommended for anyone
agesof 13.and 64 as partof routine
4 ittty

1 ~qgymptoms-HIVtesting is
e diagnoss. Testing

X “anjonewhois
“gtdrugs or

lly
ate

s,

How does testing work?

Services are offered in a private and
confidential space in the comfort of our store.
You can get results in as little as 20 minutes.
Rapid testing is performed by certified HIV test
counselors who can provide emotional support,
link you to care services, and help keep you
and your loved ones healthy. Five local HIV/
AIDS service organizations have partnered
with us to provide these vital services: Action
AIDS, Bebashi, GALAEI, Mazzoni Center, and
Philadelphia FIGHT. Rapid testing is offered
every weekend on the following schedule

,,
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Signage

Store Sign




==
=
=
—
(%]
=
<T
=
=
o

Brand Identity

Standards and Process

Environment Advertisement

Brand Development

Color Palette
Font Usage

Image Palette

Digital Applications
Stationery System

Merchandise

Environmental

WENE R

o) o o) b ) 1) A
SEEEEE
B

N

~a
e
— \

N segeass
o R

= #.ﬁwawmﬂirﬁ

Billboard using imagery
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Typographic billboard

‘ ‘www.phillyaidsthrift.com

www.phillyaidsthrift.com

weew.phillyaidsthrift.com
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Animation - 10 second storyboard

PH LLY PH LLY PH LLY PH LLY
PH LLY PH LLY PH LLY PHILLY
A DS A DS
THR FT THR FT
A DS
THR FT
PH|LLY
A|DS

THR'FT
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Animation - 30 second storyboard

DONATE

FREE TESTING

DONATE

VOLUNTEER

WE ARE HERE

PH LLY

PH LLY

A DS
THR FT

PH|LLY
AIDS
THR'FT







